
R
E
M
E
M
B
E
R

E
lig

ib
le en

tries m
u

st h
ave b

een
 p

u
b

lish
ed

b
etw

een
 Ju

n
e 1, 2008, an

d
 M

ay 31, 2009.

S
E
N
D
 
P
O
S
T
A
G
E
 
P
A
I
D
 
T
O

T
h

e M
iam

i H
erald

 /FN
A

M
E

 T
earsh

eet C
o

n
test

A
ttn

: E
ric D

o
u

g
las/O

p
eratio

n
s M

an
ag

er
O

n
e H

erald
 P

laza
M

iam
i, FL  33132

D
O
U
B
L
E
 
C
H
E
C
K
 
Y
O
U
R
 
E
N
T
R
I
E
S

Is th
e fo

rm
 filled

 o
u

t co
rrectly

an
d

 in
clu

d
ed

 w
ith

 yo
u

r tearsh
eet?

Is the check m
ade out for the proper am

ount?
($20 en

try fee p
lu

s $12 p
er en

try)

D
o

 yo
u

r en
tries co

n
fo

rm
 to

 all ru
les?

M
ake ch

ecks p
ayab

le to
 FN

A
M

E
. E

n
clo

se 
ch

eck an
d

 en
try fo

rm
 w

ith
 yo

u
r en

tries.
S

o
rry, cred

it card
s n

o
t accep

ted
.

Fo
r m

o
re in

fo
rm

atio
n

, call D
eb

b
ie A

g
u

iar, 
305.376.4779 o

r S
ilvia S

ch
en

cker, 305.376.2708
o

r em
ail: D

eb
b

ie at D
A

g
u

iar@
m

iam
ih

erald
.co

m
o

r S
ilvia at S

S
ch

en
cker@

m
iam

ih
erald

.co
m

2
0
0
9
 
F
N
A
M
E
 
C
R
E
A
T
I
V
E

E
X
C
E
L
L
E
N
C
E
 
A
W
A
R
D
S

C
A
L
L
 
F
O
R

E
N
T
R
I
E
S

E
N
T
R
Y
 
D
E
A
D
L
I
N
E

F
r
i
d
a
y
,
 
J
u
l
y
 
3
1

C
ateg

o
ry 1 _________

C
ateg

o
ry 2 _________

C
ateg

o
ry 3 _________

C
ateg

o
ry 4 _________

C
ateg

o
ry 5 _________

C
ateg

o
ry 6 _________

C
ateg

o
ry 7 _________

C
ateg

o
ry 8 _________

C
ateg

o
ry 9 _________

C
ateg

o
ry 10 ________

C
ateg

o
ry 11 ________

C
ateg

o
ry 12 ________

C
ateg

o
ry 13 ________

C
ateg

o
ry 14 ________

C
ateg

o
ry 15 ________

C
ateg

o
ry 16 ________

C
ateg

o
ry 17 ________

N
ew

sp
ap

er _______________________________________________________________________________

G
ro

u
p

 ______________________________________________________________________________________

C
o

n
tact P

erso
n

 ____________________________________________________________________________

E
m

ail ________________________________________________________

I
n
d
i
c
a
t
e
 
t
h
e
 
n
u
m
b
e
r
 
o
f
 
e
n
t
r
i
e
s
 
i
n
 
e
a
c
h
 
c
a
t
e
g
o
r
y

S
e
p
t
e
m
b
e
r
 
2
4
,
 
2
5
,
 
2
6
,
 
2
0
0
9
 
/
 
S
o
n
e
s
t
a
 
H
o
t
e
l
,
 
C
o
c
o
n
u
t
 
G
r
o
v
e
,
 
F
L
 
/
 
S
e
p
t
e
m
b
e
r
 
2
4
,
 
2
5
,
 
2
6
,
 
2
0
0
9
 
/
 
S
o
n
e
s
t
a
 
H
o
t
e
l
,
 
C
o
c
o
n
u
t
 
G
r
o
v
e
,
 
F
L

S
e
p
t
e
m
b
e
r
 
2
4
,
 
2
5
,
 
2
6
,
 
2
0
0
9
 
/
 
S
o
n
e
s
t
a
 
H
o
t
e
l
,
 
C
o
c
o
n
u
t
 
G
r
o
v
e
,
 
F
L
 
/
 
S
e
p
t
e
m
b
e
r
 
2
4
,
 
2
5
,
 
2
6
,
 
2
0
0
9
 
/
 
S
o
n
e
s
t
a
 
H
o
t
e
l
,
 
C
o
c
o
n
u
t
 
G
r
o
v
e
,
 
F
L
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T
o
e
s
 
i
n
 
t
h
e
 
S
a
n
d
…

A
w
a
r
d
 
i
n
 
Y
o
u
r
 
H
a
n
d

2
0
0
9
 
F
N
A
M
E
 
C
r
e
a
t
i
v
e
 
E
x
c
e
l
l
e
n
c
e
 
A
w
a
r
d
s

Yo
u

’ve w
o

rked
 h

ard
 all year o

n
yo

u
r n

ew
sp

ap
er m

arketin
g

 creative.
D

evelo
p

in
g

 n
ew

 co
n

cep
t…

 killer
d

esig
n

s…
 co

n
vin

cin
g

 co
p

y…
 w

h
ew

!

N
o

w
 it’s tim

e to
 kick b

ack,
so

ak u
p

 th
e su

n
 – an

d
 g

et so
m

e
w

ell-d
eserved

 reco
g

n
itio

n
.

S
im

p
ly su

b
m

it yo
u

r fin
est w

o
rk o

f
th

e last year, an
d

 p
ictu

re th
is: yo

u
co

u
ld

 b
e n

am
ed

 o
n

e o
f th

e b
est in

Flo
rid

a n
ew

sp
ap

er m
arketin

g
.

T
h
e
n
 
k
u
d
o
s
,
 
c
r
e
a
t
i
v
e
 
g
u
r
u
!

Y
o
u
r
 
l
i
f
e
’
s
 
a
 
b
e
a
c
h
,
 
a
n
d

t
h
e
r
e
’
s
 
n
o
 
j
a
c
k
e
t
 
r
e
q
u
i
r
e
d
.

2
0
0
9
 
F
N
A
M
E
 
C
R
E
A
T
I
V
E

E
X
C
E
L
L
E
N
C
E
 
A
W
A
R
D
S

C
A
L
L
 
F
O
R

E
N
T
R
I
E
S

E
N
T
R
Y
 
D
E
A
D
L
I
N
E

F
r
i
d
a
y
,
 
J
u
l
y
 
3
1

F
N
A
M
E
C
on

f
er

en
ce

H
o
s
t
e
d
 
b
y
 
t
h
e
 
M
i
a
m
i
 
H
e
r
a
l
d
 
M
e
d
i
a
 
C
o
m
p
a
n
y

S
e
p
t
e
m
b
e
r
 
2
4
,
 
2
5
,
 
2
6
,
 
2
0
0
9

S
o
n
e
s
t
a
 
H
o
t
e
l
,
 
C
o
c
o
n
u
t
 
G
r
o
v
e
,
 
F
L



C
a
t
c
h
 
T
h
e
 
W
a
v
e

E
L
I
G
I
B
I
L
I
T
Y

T
h

ere w
ill b

e th
ree g

ro
u

p
s b

ased
 A

B
C

 o
r C

A
C

S
u

n
d

ay, C
ircu

latio
n

 fo
r th

e p
erio

d
 en

d
in

g
D

ecem
b

er 31, 2008.

G
ro

u
p

 1
 —

 125,001 an
d

 o
ver

G
ro

u
p

 2
 —

 50,001 to
 125,000

G
ro

u
p

 3
 —

 50,000 an
d

 u
n

d
er

A
ll en

tries m
u

st h
ave b

een
 p

u
b

lish
ed

 in
an

 FN
A

M
E

 m
em

b
er n

ew
sp

ap
er d

u
rin

g
12 m

o
n

th
s p

reced
in

g
 th

e d
ead

lin
e.

The com
petition Entry Form

 requires a statem
ent

o
f w

h
ere an

d
 w

h
en

 th
e ad

vertisem
en

t first
ap

p
eared

 an
d

 m
u

st b
e sig

n
ed

 b
y th

e en
tran

t.
S

hould a question be raised regarding an entry,
th

e en
tran

t ag
rees b

y th
eir sig

n
atu

re to
 su

b
m

it
an

y d
o

cu
m

en
tatio

n
 d

eem
ed

 n
ecessary b

y th
e

FN
A

M
E

 fo
r review

. In
ab

ility to
 p

ro
vid

e th
is

d
o

cu
m

en
tatio

n
 w

ill b
e g

ro
u

n
d

s fo
r

d
isq

u
alificatio

n
.

T
h
e
 
B
i
g
 
K
a
h
u
n
a

T
h
e
 
A
w
a
r
d
 
P
r
e
s
e
n
t
a
t
i
o
n
 
w
i
l
l
 
t
a
k
e

p
l
a
c
e
 
o
n
 
F
r
i
d
a
y
,
 
S
e
p
t
e
m
b
e
r
 
2
5
t
h
.

A
 G

o
ld

 FN
A

M
E

 A
w

ard
 w

ill b
e p

resen
ted

 fo
r

first place, a S
ilver A

w
ard C

ertificate for second
p

lace an
d

 a B
ro

n
ze A

w
ard

 C
ertificate fo

r th
ird

p
lace in

 each
 categ

o
ry. T

h
ere w

ill b
e n

o
 ties.

T
h

e G
ran

d
 A

w
ard

 w
ill g

o
 to

 th
e n

ew
sp

ap
er in

each
 circu

latio
n

 g
ro

u
p

, w
h

ich
 ach

ieved
 th

e
greatest num

ber of points on the follow
ing basis:

G
old 10 Points - S

ilver 5 Points - B
ronze 2 Points

L
i
f
e
g
u
a
r
d
 
R
u
l
e
s

E
n

tries m
u

st b
e d

isp
layed

 in
 strict acco

rd
an

ce
w

ith
 en

clo
sed

 m
o

u
n

tin
g

 in
stru

ctio
n

s an
d

exh
ib

it ru
les.

E
n

tries m
u

st h
ave b

een
 p

u
b

lish
ed

 w
ith

in
 

th
e 12 m

o
n

th
s p

rio
r to

 M
ay 31, 2009.

P
lease attach

 tran
slatio

n
 fo

r all H
isp

an
ic 

ad
s o

n
 a sep

arate resu
lts card

.

A
 ch

eck m
u

st b
e en

clo
sed

 w
ith

 en
tries.

E
n

try fo
rm

 m
u

st b
e sig

n
ed

.

Fo
r m

o
re in

fo
rm

atio
n

, call D
eb

b
ie A

g
u

iar,
305.376.4779 o

r S
ilvia S

ch
en

cker,
305.376.2708 o

r em
ail: D

eb
b

ie at
D

A
g

u
iar@

m
iam

ih
erald

.co
m

 o
r S

ilvia
at S

S
ch

en
cker@

m
iam

ih
erald

.co
m

A
ll exh

ib
its m

u
st b

e m
o

u
n

ted
 o

n
 an

 18"x 28"
w

h
ite sh

o
w

 card
b

o
ard

 in
clu

d
in

g
 o

n
-lin

e. W
h

ite
board thicker than 4-ply is not perm

itted. C
olored

b
o

ard
 m

ay n
o

t b
e u

sed
.

A
ll boards m

ust be presented in vertical form
at (18"

across x 28" dow
n) and m

ust have the entry centered
and parallel to the top of the panel (no angled
entries). M

ount entire tearsheet, regardless of size.

A
ll b

o
ard

s m
u

st b
e p

u
n

ch
ed

 w
ith

 4 h
o

les. T
o

facilitate th
eir p

ro
p

er d
isp

lay th
ese h

o
les m

u
st

b
e p

laces 3/4" d
o

w
n

 fro
m

 th
e to

p
 an

d
 4 3/4" in

fro
m

 each
 sid

e (as sh
o

w
n

 in
 Fig

u
re A

).

T
h

e categ
o

ry card
 m

u
st b

e m
o

u
n

ted
 flu

sh
 to

 th
e

u
p

p
er rig

h
t co

rn
er o

n
 each

 en
try.

The results card (optional) m
ust be m

ounted flush
to

 th
e u

p
p

er left co
rn

er.

N
o decorations, rules, logos, m

astheads, borders,
etc. w

ill b
e allo

w
ed

 o
n

 th
e d

isp
lay b

o
ard

s —
 ju

st
yo

u
r en

try, yo
u

r categ
o

ry card
 an

d
 th

e (o
p

tio
n

al)
resu

lts card
.

A
cetate p

o
ckets are accep

tab
le fo

r item
s su

ch
 as

m
arker b

o
o

ks, tab
lo

id
s, q

u
arter fo

ld
s etc. an

d
m

u
st cen

ter th
e en

try o
n

 th
e d

isp
lay b

o
ard

.

A
 series o

f th
em

atically related
 ad

s, o
r co

m
p

lete
sections w

ill be treated as one entry and m
ust be

o
n

 o
n

e p
an

el. T
h

e reco
m

m
en

d
ed

 m
eth

o
d

 is to
p

u
n

ch
 th

e to
p

 o
f th

e sectio
n

 an
d

 a strip
 o

f
card

b
o

ard
 w

ith
 at least th

ree h
o

les. A
ssem

b
le

an
d

 m
o

u
n

t o
n

to
 th

e d
isp

lay p
an

el w
ith

 b
rass

b
rad

s (as sh
o

w
n

 in
 Fig

u
re B

.) S
lit th

e left sid
e o

f
a section through the gutter to form

 single pages,
attach

ed
 b

y th
e to

p
 b

rad
s o

n
ly. It is su

g
g

ested
that you cover the back of the brads w

ith m
asking

tap
e so

 th
ey d

o
 n

o
t rip

 o
th

er en
tries.

O
p

tio
n

al: T
o

 p
ro

vid
e o

p
tim

u
m

 q
u

ality fo
r th

e
co

n
feren

ce p
resen

tatio
n

 an
d

 th
e w

in
n

er’s
b

ro
ch

u
re, p

lease su
p

p
ly a C

D
 w

ith
 P

D
Fs o

f yo
u

r
en

tries. P
D

Fs can
 b

e su
b

m
itted

 at yo
u

r n
o

rm
al

settin
g

s fo
r p

ro
o

fs o
r p

ress. If P
D

Fs are n
o

t
subm

itted, photos w
ill be taken of your tearsheets.

D
o

u
b

le tru
cks m

u
st u

se ju
st o

n
e b

o
ard

. C
en

ter
an

d
 g

lu
e th

e en
try as (in

d
icated

 in
 Fig

u
re C

).

C
A
T
E
G
O
R
Y
 
1

D
isp

lay A
d
vertisin

g
Featuring areas such
as apparel, furniture,
appliances, hardw

are, food
and drug, florists or jew

elry.

C
A
T
E
G
O
R
Y
 
2

B
u
sin

ess to
 C

o
n
su

m
er/

B
u
sin

ess to
 B

u
sin

ess
B

est ad featuring financial,
professional or educational
services.

C
A
T
E
G
O
R
Y
 
3

A
u
to

m
o
tive/B

o
atin

g
Best ad featuring autom

otive
or boat dealerships —

 new
or used, repair services,
auto afterm

arket.

C
A
T
E
G
O
R
Y
 
4

R
eal E

state
B

est ad featuring real estate
developers, hom

ebuilders —
single or m

ulti-advertiser.

C
A
T
E
G
O
R
Y
 
5

H
ealth

 C
are

Best ad featuring health care
providers including hospitals
and nursing hom

es.

C
A
T
E
G
O
R
Y
 
6

M
ark

et B
o
o
k
/

C
o
llateral M

aterial
B

est m
arket book, research

piece, rate card, sales packet
and/or other collateral
prom

oting a new
spaper

or its m
arket.

C
A
T
E
G
O
R
Y
 
7

M
u
ltip

le P
articip

an
ts,

C
o
u
n
cils, A

sso
ciatio

n
s

B
est ad featuring a

shopping center.

C
A
T
E
G
O
R
Y
 
8

S
p
ecial S

ectio
n

Best in-paper special section
w

ith participation by one
or m

ore advertisers,
regardless of m

erchandise.

C
A
T
E
G
O
R
Y
 
9

D
in

in
g
 &

 E
n
tertain

m
en

t
B

est ad featuring a
restaurant, entertainm

ent,
travel or tourism

.

C
A
T
E
G
O
R
Y
 
1
0

N
ich

e P
u
b
licatio

n
B

est alternative delivery
product (editorial or
advertorial) featuring a
targeted dem

ographic
(seniors, health, w

om
en’s

issues, parenting, etc.).

C
A
T
E
G
O
R
Y
 
1
1

In
serts

B
est w

eb-print or
press-fed insert designed
for a single advertiser, direct
m

ail or in-paper, regardless
of m

erchandise.

C
A
T
E
G
O
R
Y
 
1
2

B
est C

o
lo

r A
d

Best ad featuring spot or full
color regardless of category.

C
A
T
E
G
O
R
Y
 
1
3

P
ro

m
o
tio

n
al A

d
s

B
est house ad or series

prom
oting the new

spaper
(tearsheets only). Includes
ads prom

oting new
s,

circulation, advertising
and com

m
unity relations.

C
A
T
E
G
O
R
Y
 
1
4

B
est C

o
ver D

esig
n

A
ny special section.

C
A
T
E
G
O
R
Y
 
1
5

B
est A

d
 C

reated
 O

u
tsid

e th
e

N
ew

sp
ap

er
R

egardless of m
erchandise.

Includes advertising
agencies.

C
A
T
E
G
O
R
Y
 
1
6

O
u
t o

f th
e B

o
x

B
est ad, sales prom

otion,
ad series or section,
regardless of category.

C
A
T
E
G
O
R
Y
 
1
7

O
n
-Lin

e
B

est online ad or ad
cam

paign. U
R

L addresses
m

ust be subm
itted for all on-

line entries. In addition, you
m

ust subm
it a printed 8.5

x11" color screen shot and a
C

D
 w

hich is PC
 com

patible.
A

ffix the entry form
 to the

front of the C
D

 C
ase.

C
A
T
E
G
O
R
Y
 
1
8

B
est M

u
lti-M

ed
ia C

am
p
aig

n
Integrated A

dvertising
C

am
paign, w

hich includes:
• O

nline
• Video
• N

iche Publications
• Inserts/C

irculars
• R

O
P

• O
ther M

edia
• D

irect M
ail Com

ponents

M
o
u
n
t
i
n
g
 
I
n
s
t
r
u
c
t
i
o
n
s

F
N
A
M
E
C
on

f
er

en
ce

H
o
s
t
e
d
 
b
y
 
t
h
e
 
M
i
a
m
i
 
H
e
r
a
l
d
 
M
e
d
i
a
 
C
o
m
p
a
n
y

S
e
p
t
e
m
b
e
r
 
2
4
,
 
2
5
,
 
2
6
,
 
2
0
0
9

S
o
n
e
s
t
a
 
H
o
t
e
l
,
 
C
o
c
o
n
u
t
 
G
r
o
v
e
,
 
F
L

E
N
T
R
Y
 
D
E
A
D
L
I
N
E
:F
r
i
d
a
y
,
J
u
l
y
 
3
1

t
e
a
r
s
h
e
e
t

i
s
 
g
l
u
e
d

t
o
 
s
h
o
w
c
a
r
d

b
o
a
r
d

p
u
n
c
h
e
d
 
h
o
l
e
s

p
u
n
c
h
e
d
 
h
o
l
e
s

c
a
t
e
g
o
r
y

c
a
r
d

r
e
s
u
l
t
s

c
a
r
d

(
o
p
t
i
o
n
a
l
)

f
i
g
u
r
e
 
A

s
i
n
g
l
e

p
a
g
e
s

p
u
n
c
h
e
d
 
h
o
l
e
s

b
r
a
d
 
t
y
p
e
 
f
a
s
t
e
n
e
r
s

c
a
r
d
b
o
a
r
d

s
t
r
i
p

w
i
t
h

p
u
n
c
h
e
d

h
o
l
e
s

f
i
g
u
r
e
 
B

s
e
r
i
e
s
 
o
r

s
e
c
t
i
o
n
s

s
l
i
t
 
l
e
f
t

s
i
d
e
 
t
h
r
u

g
u
t
t
e
r

(
i
f
 
n
e
c
e
s
s
a
r
y
)

p
u
n
c
h
e
d
 
h
o
l
e
s

f
i
g
u
r
e
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