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Toss the X-AGT and spray mount:
This year FNAME creative entries are
going online! In an effort to streamline
the process and save everyone time,
the submission process for the 2010
COreative Excellence wards requires
only that you attach a jpeg of your
work to your online entry form, or give
us a URL where your larger creative

The competition requires that an
electronic tearsheet of the entire
newspaper page containing the ad be
submitted as a jpeg. The entry form
requires a statement of where and when
the advertisement rst appeared, and
must be electronically signed by the
entrant. Should a question be raised
regarding an entry, the entrant agrees
by their electronic signature to submit
any documentation deemed necessary
by FNAME for review. Inability to provide
this documentation will be grounds for

pieces reside. So, once you've decided disquali cation.

what fabulous creative you want to
submit, logon to start uploading!
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Submit your creative in one of these
three categories based on the ABC or
CAC Sunday circulation numbers for the
period ending December 31, 2009.

Group 1 (circulation of 125,001 and over)
Group 2 (circulation of 50,001 to 125,000)
Group 3 (circulation of 50,000 and under)

All creative, with the exception of
Category 15, must be created by an
FNAME wspaper. A entries must have
been published between June 1, 2009
- May 31, 2010.
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On Fdday, September 10, awards will
be présented in all 18 categories. Each
category will be awarded &old FNAME
Award for rst place, &Silver Award

Certi cate for second place and a
Bronze Award Gerti cate for third place.
There will be no ties.

TheGrand Award will go to the
newspaper in each circulation group
that achieves the greatest number of
points based on the number of awards.
Gold = 10 Paints » Silver = 5 Points
Bronze = 2 Points

All entries must be original pieces and
have been published within 12 months
before May 31, 2010.

6] a b StPetersburg Times

All foreign language ads must include
an English translation.

Please electronically sign each online
entry form.
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Display Advertising

Most creative ad featuring such areas as
apparel, furniture, appliances, hardware,
food and drug, orists or jewelry; submit

ajpeg
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Business to Consumer/

Business to Business

Best ad featuring nancial, professional or
educational services; submit a jpeg
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Automotive/Boating

Best ad featuring automotive or boat
dealerships — new or used, repair services,
auto aftermarket; submit a jpeg
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Real Estate

Best ad featuring real estate developers,
homebuilders - single or multi-advertiser;
submit a jpeg
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ALL 2010 ENTRIES MUST...

BE CREATED BY AN FNAME NEWSPAPER
(except for Category 15)

HAVE BEEN PUBLISHED BETWEEN
JUNE 1, 2009 — MAY 31, 2010

INCLUDE AN ELECTRONIC FILE
OF ENTIRE NEWSPAPER PAGE

BE SUBMITTED BETWEEN
JUNE 18 AND JULY 30
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Health Care

Best ad featuring health care providers,
including hospitals and nursing homes;
submit a jpeg
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Market Book / Collateral Material

Best market book, research piece, rate
card, sales packet and/or other collateral
promoting a newspaper or its market;
submit a jpeg or provide a URL for a
multiple page submission*
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Multiple Participants,
Councils,Associations

Best ad featuring a shopping center;
submit a jpeg
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Special Section

Best in-paper special section with
participation by one or more advertisers,
regardless of merchandise; provide a
URL for a multiple page submission*
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Dining & Entertainment

Best ad featuring a restaurant,
entertainment, travel or tourism;
submit a jpeg

First, register @fname.org/annualconference.asglic
Already registered? Using your $er ID and password
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Niche Publication

Best alternative delivery product (editorial
or advertorial) featuring a targeted
demographic (seniors, health, women’s
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Best Cover Design

Any special section; submit
ajpeg

issues, parenting, etc.); provide aURL fora 1B 35=@ G #

multiple page submission*
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Inserts

Best web-print or press-fed insert
designed for a single advertiser, for
direct mail or in-paper, regardless of
merchandise; submit a jpeg or provide a
URL for a multiple page submission*
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Best Color Ad

Best ad featuring spot or full color
regardless of category; submit a

Ipeg
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Promotional Ads

Best house ad or ad series promoting the
newspaper; may include ads promoting
news, circulation, advertising and
community relations; submit a jpeg

or provide a URL for a multiple page
submission*

Best Ad Created Outside the Newspaper
Regardless of merchandise (includes
advertising agencies); submit a jpeg
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Out-of-the-Box

Best ad, sales promotion, ad series or
section, regardless of category; submit a
jpeg or provide a URL for a multiple page
submission*
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On-Line
Submit your best online ad or ad
campaign; provide a URL*
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Best Multi-Media Campaign
Integrated advertising campaign

that includes: Online « Video ¢ Niche
Publications ¢ Insertsi@culars « BP
Other Media * Direct Mail @nponents;
provide a URL*

* |f you have a multiple page document or more than one piece of creative per entry, ZIP the le

=5=< eWhV caS" 72 O\R ~(hedateirkrst appeared online. For print

dick the SUBMISSIONS tab at the top.
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Type in the Goup:

Group 1 (circulation of 125,001 and over)
Group 2 (circulation of 50,001 to 125,000)
Group 3 (circulation of 50,000 and under)
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Type in the appropriate category;

» Submit up to three pieces per category
* @mplete a form for each submission

e @mplete ALL asterisked* elds
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Enter the date the ad was rst published in
the newspaper or, in the case of a Web ad,

ads, remember to include an image of the
entire newspaper page.

</;3<B@G ]"bW]\0Z

to a server and enter the URL for viewing and judging. (http://www.papername.com/¢

astle, register your company and mail the $20 entry fee.
, sSubmit your entries between June 18 and July 30.
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Once your form is completed (for each
entry), review for accuracy, save changes
and then click submit.

Enter the name of the entry or the campaign 1 =<4&/1@ </ 3 ;/7:
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Enter results; what happened because of

You will receive an e-mail con rming
receipt of each entry you submitted.

the campaign/the ad? Did the clientscorea ;/7: G=C@ 16319
windfall of customers? Did your subscription Each entry is $12. Multiply the number

numbers climb through the roof?
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of entries you have submitted and
send a check or money order (no credit
cards, please) to:

Upload a jpeg of the entire newspaper page ENAME

that contains the ad submissioor enter

a URL for multiple submissions in a single
category. (@tegory 6, 8, 10, 11, 13, 16,

17 & 18)

c/o St. Petersburg Times
490 First Ae. South

St. Petersburg, FL 33701
ATTENTION: Paul Hudson



For details go to fname.org



